A RS EMEND.II

TRAINING EVALUATION

Example: Market Leader Fashion Industry

< =
- -0 B g
S S 5 O < o 3 ©
5 3 & 2 2 48 =T @
a 2 =z T & T = =z
No. Criteria = = 5 5 < & =2 <
= = £ £ o £ = o
= = [ o £ [} £ =
T < <) o 7 <) © o
= [= g g s g = 3
(8]
5 s = = 5 = S @
I K| 3 3 < 3 kS| -
= = = = 5 = = b
> > =y g e =y & 8
[} (73] =1 =) = =) (7] =
z z %) (] (i 0 z n
How do you judge the training?
1 Timeliness of the content 1,50 1,33 1,57 1,33 1,43 1,38 1,83 1,50
2 Feasibility of the content 1,75 1,33 2,00 1,67 2,14 1,75 2,17 1,88
3 Match with training objectives 1,50 1,67 1,50 1,50 1,57 1,25 1,83 1,50
4 Practical usability 2,00 1,67 2,00 1,67 2,29 1,63 2,33 2,50
5 Training materials 1,75 1,75 2,33 2,00 1,29 1,50 1,83 1,50
How do you judge the trainer?
1 Setting and fulfilling the training objectives 1,38 1,67 1,86 1,83 1,57 1,13 2,17 1,50
2 Answering individual questions 1,38 1,56 1,43 1,20 1,43 1,13 1,50 1,50
3 Involvement of the participants 1,25 1,67 1,43 1,50 1,86 0,88 1,33 1,13
4 Professional expertise 1,25 1,44 1,43 1,50 1,43 1,38 2,00 1,50

TOTAL: ‘ 1,53‘ ‘ 1,56‘ ‘ 1,73‘ ‘ 1,58‘ ‘ 1,67‘ ‘ 1,33‘ ‘ 1,88‘ ‘ 1,63‘

Evaluation: 1 = Very Good / 2 = Good / 3 = Satisfactory
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